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Youth Travel Card
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edición de imágenes
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logotipos
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papelería e infografías





The Local Experts

TM

®

HITTING YOUR TARGET MARKET...

HOW GRAHAM WILL SELL YOUR HOUSE

WHO IS YOUR BUYER?
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4 GENERATIONS OF POTENTIAL BUYERS

TRADITIONAL (67-90 YEARS OLD)

BABY BOOMERS (48-66 YEARS OLD)

GENERATION X (35-47 YEARS OLD)

GENERATION Y (17-34 YEARS OLD)

1.

2.

3.

4.

Nearly 6 out of 10 homes

are bought by

Generation X buyers

6 TOOLS BUYERS USE TO DISCOVER YOUR HOME

INTERNET

88%

REAL ESTATE

AGENT

87%

YARD SIGN

55%

OPEN HOUSE

45%

NEWSPAPER

30%

MAGAZINES

19%

WHICH GENERATIONS USE WHICH KIND OF TOOLS?

12 BASES TO COVER WITH YOUR HOME’S MARKETING PLAN

1.

NEWSPAPER

PRINT ADS

2.

AGENT

FLYERS

3.

SIGNAGE &

OPEN HOUSES

4.

INTERNET

ONLINE

5.

IN PERSON

WITH AGENT

6.

AGENT

WEBSITE

7.

ONLINE MEDIA

VIRTUAL TOURS

8.

PHOTOS

9.

FLOOR

PANS

10.

GOOGLE SEARCH

STREET VIEW

11.

GEO CODING

N

S

EW

12.

HOME’S CUSTOM

DOMAIN WEB SITE

TRADITIONAL

BUYERS

BABY BOOMER

BUYERS

GENERATION X

BUYERS

GENERATION Y

BUYERS



interfaces y web











empaques y afiches












